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c. Launched Family of the Year Award: recognized outstanding USF family 
d. Partnered with Undergraduate Admissions to create prospective family brochure 

 
3. Strengthen business practices to maximize productivity of human and financial resources: MET 

a. Conducted a comprehensive AAU/SUS aspirational peer benchmark 
b. Operationalized revenue generating strategies for unit; resulted in $6,000 in donations 
c. Established a three year budget projection: outlined needs and funding gaps 
d. Secured four community sponsors for Family and Friends Weekend 

 
PARTNERSHIP AND COLLABORATIONS 
The unit cultivated two new relationships and maintained 25 campus partnerships. 

�x Office of Academic Advocacy: new 
�x College of Arts and Sciences: Alliance & Suicide Prevention Lab in the Department of Psychology: new  
�x Office of Admissions 
�x Center for Leadership & Civic Engagement 
�x Counseling Center 
�x Office of Orientation 
�x Alumni Association 
�x University Housing 
�x FFW Partners:  

o Center for Leadership & Civic Engagement, Career Services, Athletics,  USF Bookstore, USF Dining, 
Alumni Association, Kappa Delta Sorority, Center for Student Involvement & Office of Fraternity/Sorority 
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RECOGNITION AND AWARDS 
Received the Excellence in Publication in the Newsletter category for the Parent & Family BULLetin by the Association of 
Higher Education Parent/Family Program Professional: http://www.aheppp.org/aheppp-awards.  
 
PROFESSIONAL DEVELOPMENT 
Members of the department continued their education through the following experiences. 

�x Megan Lopez: ACPA Conference: March 2017 
 
DEPARTMENT GOALS: 17-18 

�x Expand access and participation for USF families. 
o Develop application process for requesting financial assistance to cover registration fee for Family and 

Friends Weekend 
o Expand family contacts through utilizing of Undergraduate Admissions emergency contact information 
o Explore additional communications and services needed to support special populations (i.e. out of state, 

international). 
�x Exploring feasibility of communicating with families whose students have been identified as high-risk for 

attrition. 
�x 

http://www.aheppp.org/aheppp-awards
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Yearly PFP Touch 
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